‘.:2'. Klarity

The Analytical Tool for Serious Marketers

Social Media
used for
I-Ielp inan
cmergency?

ocial Media has become an integral part in all of our B Contact us

lives. It is so widespread that most people with an
electronic device have become addicted. But other than f
using Social Media as a form of entertainment or connect-
ing with friends, have you ever thought that it could be
used for "emergencies"? Here's an example of how it can
be leveraged to help you out of an awkward situation.
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Adam Greenwood had this embarrassing experience
but he was not too shy to share the details. Not surpris-
ingly, it attracted quite a bit of attention online. While in
the loo on a Virgin train, he realised that there was no
z toilet paper. So, he tweeted to get in touch with the
traln trylng to get some help. What happened next? The Virgin Social
Media Manager replied to his calls for help and sent assistance to Mr.
Greenwood.

Adam W Follow
@AdamPlaysYT

I've just had a reasanably large poo and there is no toilet
roll left on the @virgintrains 19.30 train from Euston to
Glasgow pls send help.

5:12 AM - 3 Dec 2014

77 rReTweEETS 652 FAVORITES

Virgin Trains 5 Follow
Bl @\irginTrains

@AdamPlaysYT Which coach, Adam? *MW
5:14 AM - 3 Dec 2014

291 ReTweeTs 131 FAVORITES

Adam W Follow
@AdamPlaysYT

@VirginTrains J thank you
5:14 AM - 3 Dec 2014

169 RETWEETS 61 FAVORITES

Virgin Trains Sl fotion,
l @VirginTrains

@AdamPlaysYT We'll send someone down to you AMW
5115 AM - 3 Dec 2014

240 ReTWEETS 107 FAVORITES

However, is posting for "help" online counterintuitive? At first it doesn't
seem to be natural to use Social Media in the case of an emergency as
there may be delays in processing or view time. However, research from
the American Red Cross, the Congressional Management Foundation
and other organisations found that Social Media could indeed play
some sort of formal role in emergency response.

So, Social Media is not only for fun, but it
may well be critical in times of emergency.
Marketers can strategically use direct mes-
sages as a channel to reach audiences and
actively engage them in responding
promptly to request for "help".

Don't underestimate the power of
Social Media and its influencers!
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