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The Analytical Tool for Serious Marketers

A great way to start off is to take a look at the
socail media return on investment ("ROI")

Marketers are always asking the quesfion
“what is ROl on social media”™ or even “is

SOCIAL MEDIA  terearor?
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HO' . & recent |1AB study confirms what social

media professionals knew all the time,
social media does deliver. In fact, locking
at Heinz, Keitle an Twinings, the study
concluded that social media actualky
provides a 3:1 returm on investrment!
Social media increaszed brand awareness,
improved sentiment and boosted referrals!

SOCIAL MEDIA PROVIDES A
3:1 RETURN ON INVESTMENT
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4 gut of 5 consumers would be more

T inclined to buy a brand more often in the
L= - ] - future after being exposed fo its social
1 }F - media presence, while 3% of consumers
5 N exposed to 2ocial media said they would

trial a brand's product.

Social media activity of Heinz, Kettle and
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t}E[HE EJ_‘ Ii 11; i Twinings over an eight-week period found
s iy i there was a 22%, 17% and 19% uplift in
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B WEEKS sentiment respectively when a consumer
waz exposed to the brands’ social media
presence.
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Social media is the only channel where it's A 21 percentage-point increase in
possible for brands and consumers to have likelihood to recommend Kettle to friends
meaningful two-way converzationz, making when exposed to social media.

the strength of connections that much :

stronger.

The research was camied owt by Markefing Zcisnces on behalf of the [AB's Zocial Media Council

and collected more than 4 500 responses.

Analysis was based upon data, metrics and insights from the Klarity Analytical Dashboard.
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